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BACKGROUND

• Launch SunPass Mini July 1, 2008

• Available at Publix, CVS, Sedano,
Navarro, and Turnpike Service Plazas, p

• Will not initially be on-line



ADVERTISING OBJECTIVES

• Intro the Mini in a multi-platform campaign

• Stagger the intro by market

• Lead with PR…follows with ad campaign



TARGET AUDIENCE

• Use toll roads 

• Do not own a SunPass

L f t t ll d• Less frequent toll road users

• Potential 95 Express users



CONSUMER INSIGHTS FROM
PRIOR RESEARCH

• More disorganized • Not early adopters• More disorganized

• Not Type A

Not early adopters

• Do not like disruption

• Less value on time • Not mathematical



ISSUES TO OVERCOME

• Actual toll road usage

• Price of entry ($50)• Price of entry ($50)

• Purchasing issues

• Security and anonymity

• Lack of stimulation and motivation



COPY STRATEGY



Introducing the New SunPass Mini – Now Only $4.99

Reasons to believe

• More affordable…toll rebate of $4.99 with
registration

• Smaller and thinner

• Save on product and save on tolls



MANDATES



• Toll credit only if you register

• Mini MUST adhere to the window

• Requires activation…$10 minimum



TARGET ATTITUDES





MESSAGE



Feels Good

Pays for itselfPays for itself 
registration/usage

Price: Just $4.99



THE CREATIVE



LANES YOU LOVE- billboards



LANES YOU LOVE - billboards



LANES YOU LOVE - billboards



MINI GREEN - billboards



MINI STICKER - billboards



MINI STICKER - billboards



SPOKES CAR - billboards



TESTING THE CREATIVE –
FOCUS GROUPSFOCUS GROUPS

• April 29 Ft. Lauderdale

• April 30 Miami

• May 1 Tampa




